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Children of me
Pachyderms—alo
with people and the:
planetitself—have =~
benefitted from the
environmentatand
cultural stewardship
of this year's World
Savers Awards win-
ners. Photograph by
Gregory Colbert
(see page 52).
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38 socially responsible hotels, airlines, cruise lines, and tour
operators—and how your dollars can make all the difference

THE 38 COMPANIES CELEBRATED ON THESE PAGES
are turning the travel industry s enormous potential toimprove
the planetinto reality. Travel worldwide will generate S8 ril-
lionrin revenue this vear. and these, our annual World Savers
Awards, are one indication of how the industry is measuring up
Lo that opportunity. The trend s striking: We recetved applica-
tions rom 142 companies this year—a record during the 14
vears of the awards. and a twofold inerease over 2007.

The 17judges — academics. activists, CEOs.and philanthro-

pists(see page 160)  looked at Aveareas: poverty alleviation:

culturaland environmental preservation: education: wildlife
conservation: and health. But the process ol arbitrating the
awards (again see page 166) belies the human dramaof the
achievements themselves. From building schools and fur-
nishing much-needed medical supplies to restocking wildlife
reserves and dispensing micro-loans. these World Saversare
models for their peers - cachstory aninspiration forothersto
follow. Il imitationis the sincerest form ol flatters. here’s hop-
ing that this vearswinnersare flattered by every otherairline.

cruise line. hotel.and tour operator on earth.
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POVERTY  PRESERVATION

Food for Thouwght

Who's going to hire a person who can't read or

THE NATURE OF LEARNING

winneRr City Hotel: MONTAGE LAGUNA BEACH

[ Contrary to popular belief, notevery family in Cal-
* ' ifornia’s Orange County lives ina mansion- —and

notall of the local schools can afford the nearby
Ocean [nstitute’s award-winning science pro-
arams. That's why the Montage Laguna Beach ho-
tel'semployee-driven outreach effort. Hearts of
Montage, sponsors kids like four-year-old Shanti
Nunn (who attends a Boys & Girls Club preschool
for low-income families) to go on Ocean [nstitute
field trips, where they can peer through micro-
scopes and even spotsea lions by boat. “Shanti got
to touch marine life.” says her mother, Natalie.
“Now she makes sure nobody leaves trash on the
beach.” Hearts of Montage has donated $45.,000
for marineand language education in the local
schooldistrict and more than $20.000 to arts pro-
grams at the Boys & Girls Club. Travel tip: Takea
behind-the-scenes tour of the Sunta Ana Zoo  to
meet the zookeepers and see how the animalsare
fed. cleaned. and exercised - courtesy ol Montage
Laguna.oneof the zoo’s benefuctors (montage
lagunabeach.com).

(¥

EyewitnessjOcean
JInstitute st@dents
study marine life,

Thefocts

3

We work hard to get kids
excited about science, and
we hope that they’'ll use
this information to become
good stewards of our ocean environment”
“DAN STETSON, PRESIDENT, OCEAN INSTITUTE
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WILDLIFE HEALTH

o doesn 't understand how the world
works? Through educational programs, these companies are giving kids a chance

HONORABLE MENTIONS
IN EDUCATION

TEACHING THE TEENS

RUNNER-UP

Chain Hotel: BANTAN TREE H LS & RESC

Last year, this hotel group launched the Seedlings pro-
gram, which supports at-risk teens living near dozens
7 of its Asian resorts and spas. The

Because change is accelerat-
ing logarithmically, educa-
tion must emphasize the key
change-making skills; empa-
thy, teamwork, and entre-
preneurial leadership”

BILL DRAYTON, FOUNDER, ASHOKA

kids are matched with volun-
teer mentors from the re-
sorts (who are trained at the
University of Wales), and they
can apply for scholarships
(banyantree.com).

Aniedica

W,

Around the world, 75 million children don't go to school—and this is an improvement: In 1999,
that number was 103 million. The greatest progress has been in Asia and sub-Saharan Africa, where
many of the programs listed here are making a difference.

THE
FACTS

Lop bett: Plstorgraph by

Airline: LUFTHANSA

Lufthansa donates the German
newspapers and magazines from its
planes to 40 Oregon schools and
universities for their language class-
es (lufthansa.com).

Cruise Line: DISNEY

The cruise line runs a three-year
environmental-education program
for elementary classes in the Cay-
man Islands; the winning class re-
ceives a field trip on board the Dis-
ney Magic (d>sneycruisacom).

A Phinda school.

Large Resort: PHINDA
PRIVATE GAME RESERVE

Phinda, in Seuth Africa, has con-
structed more than 90 new class-
rooms, renovated many others,
built 3 libraries and a science lab,
and provided playground equip-
ment, toys, school supplies, and
more than 150,000 books to local
schools (ccafrica.com).

Small Resort:

NKWICHI LODGE

This remote safari lodge in Mo-
zambique has constructed and re-
furbished primary schools in 7
nearby villages, providing a better
learning environment for 800 chil-
dren (mandawilderness.org).

Tour Operator:

ABERCROMBIE ENT

This tour operator's foundation—
Friends of Conservation, which
Suple'(S a VRI'IG[Y Gf L‘HVH'OHF‘I‘IEHCJ'
and social causes—opened a
school for 600 children in Tanzania
and has funded environmental
learning centers and conservation
clubs in 50 Masai schoaols in Kenya
so that students can learn to ad-
mire and protect their natural sur-
roundings (abercrombiekent.com).
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